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REPAIR - REBRAND 

 

 

 

BRAND CONFUSION  

http://en.wikipedia.org/wiki/File:Dunedin_International_Airport_logo.svg
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Our customers are practical travellers that 
want an environment that allows them to feel 
safe and secure, at ease and connected with 

Dunedin city. 

ACROSS ALL CUSTOMER SEGMENTS 

THERE IS A COMMON THEME: 

THESE NEEDS ALIGN WITH THE 

DUNEDIN CITY RESEARCH 

Warm Service Sense of Community Feeling Proud of Dunedin 

Warm Hearted Generosity The Power of the 

Individualist Clan 
Our Local Code of Honour 

OUR RESEARCH 
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THE WAY WE COMMUNICATE 

REINFORCES OUR BRAND 

 

• Conversational and 

candid 

 

• Authentic and 

believable 

 

• Quirky, with a sense of 

humour 
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 Pulls our Customer needs and character together 

with our Dunedin Airport brand personality 

 Clean and simple - both visually and graphically 

 Engaging 

 

✗ Not faddy 

 
 

 

 

 

INTRODUCING A NEW LOOK… 
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   USE OF ICONS 

… TO MAKE OUR MARKETING 

COMMUNICATIONS SIMPLER 
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OUR PARKING CARDS HAVE A NEW 

LOOK: 

NOT ALL FUNCTIONAL 

COMMUNICATIONS NEED TO BE 

BORING 
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AND THERE ARE LOTS OF 

OPPORTUNITIES TO SHARE 

SOMETHING NEW 

WE’RE FOCUSED ON INCREASING 

AWARENESS OF OUR BRISBANE 

SERVICES 
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AND WILL CONTINUE TO CONNECT 

THE BRAND AND OUR CITY WHERE 

POSSIBLE 

 

 

Thank you for your time! 


