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Introduction 

This short note provides preliminary estimates of the economic impacts of reopening tourism travel between Australia and New Zealand. The 
so called “Australia New Zealand travel bubble”.

The potential gains from allowing travel between our two countries could be significant. According to Tourism Research Australia’s (TRA) 
International Visitor Survey, New Zealand tourists spent $2.2 billion in Australia for the year ending December 2019 (adjusting for pre-paid 
airfares by assuming 47% of these accrues to Australian airlines). According to TRA’s National Visitor Survey Australians spent $3.6 billion in 
New Zealand, in the year ending September 2019 (assuming 36% of pre-paid airfares accrues to New Zealand airlines).* In total, each New 
Zealander visitor to Australia spends $1,686, where Australian visitors to New Zealand spends $2,740. 

The borders between our countries have been closed since 20 March, when the Australian Government closed our international border to all 
travellers. New Zealand closed its border at a similar time. 

This short note outlines the economic impacts of allowing travel between our two countries under a number of scenarios. 

EY teams have provided three scenarios:

• Business as usual: the historical tourism expenditure is maintained for the period 6 July to December 2020 after the borders open.

• Keen and eager: half of the tourism expenditure lost during the border closure phase is recovered and all the historical tourism
expenditure is maintained for the period 6 July to December 2020 after the borders opens.

• Turbocharged: the historical tourism expenditure for the period 6 July to December 2020 is doubled to represent an increased propensity 
to travel across the Tasman.

For all scenarios EY professionals assume the border reopens on 6 July and stays open until the end of December.

The table below outlines the level of tourism expenditure generated by the travel bubble in both Australia and New Zealand for each of the 
scenarios.
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New Zealand expenditure in Australia Australian expenditure in New Zealand

Business as usual 1,178 1,929 

Keen and eager 1,487 2,430 

Turbocharged 2,355 3,857 

Australia, New Zealand tourism spending, by scenario $M AUD

* Source: Tourism Research Australia. These figures are based on Australian data that appears to deviate from tourism information published in New Zealand showing Australia’s 
spend less than what has been reported. At this stage, no attempt to reconcile these figures has been undertaken
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Economy-wide impacts - Australia
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Results

Based on the results of the Computable General 
Equilibrium (CGE) model, the following impacts in 
Australia are observed: 

Annual GDP impacts, 2020

Impact on GDP

Under the business as usual scenario, GDP is modelled 
to increase by $1,795 million over the period 6 July to 
the end of December 2020.

Under the turbocharged scenario, where there is a 
greater propensity for New Zealanders to travel to 
Australia, GDP is modelled to increase by $3,589 
million over the period 6 July to the end of December 
2020.

On a monthly basis, for the business as usual scenario, 
GDP increases by an estimated $300 million on 
average. For the turbocharged scenario, GDP 
increases within the range of $575 million in August 
and $645 million in October. The peak in October 
represents the peak month of activity by New Zealand 
travellers to Australia. 

Employment

Under the business as usual scenario, employment is 
modelled to increase by an average of 11,935 FTEs, 
for the period 6 July to the end of December 2020. 
Under the turbocharged scenario, employment is 
modelled to increase by an average of 23,870 FTEs 
over the same period.
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Economy-wide impacts – New Zealand
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Results

Based on the results of the CGE model, the following 
impacts in New Zealand are observed: 

Annual GDP impacts, 2020

Impact on GDP

Under the business as usual scenario, GDP is modelled 
to increase by $4,129 million over the period 6 July to 
the end of December 2020.

Under the turbocharged scenario, where there is a 
greater propensity for Australians to travel to New 
Zealand, GDP is modelled to increase by $8,258 
million over the period 6 July to the end of December 
2020.

On a monthly basis, for the business as usual scenario, 
GDP increases within the range of $400 million in July 
and $800 million in October. For the turbocharged 
scenario, GDP increases within the range of $820 
million in July and $1,600 million in October.

The peak in October represents the peak month of 
activity by Australian travellers to New Zealand.

Employment

Under the business as usual scenario, employment is 
modelled to increase by an average of 22,477 FTEs, 
for the period 6 July to the end of December 2020. 
Under the turbocharged scenario, employment is 
modelled to increases by an average of 44,954 FTEs 
over the same period.
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Tourism expenditure 
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Scenario design

To estimate the monthly expenditure impacts, EY teams considered monthly travel patterns between 
Australia and New Zealand, and annual tourism expenditure. To estimate monthly arrivals for New Zealand 
travellers to Australia we used the short-term monthly movements from the ABS (cat. no. 3401.0), for 
Australian travellers to New Zealand we used monthly arrivals data from Tourism New Zealand. Inbound New 
Zealand tourism expenditure was estimated using the International Visitors Survey, for outbound Australian 
travel we used the National Visitor Survey (published by Tourism Research Australia).*

For New Zealand spending in Australia, we adjusted for pre-paid airfares by assuming 47% of these accrues 
to Australian airlines. For Australian spending in New Zealand, we adjusted for pre-paid airfares by assuming 
36% of these accrues to New Zealand airlines.**

The estimated monthly expenditure used for this analysis is summarised in the table to the left.

Impact on tourism expenditure – July to December 2020

Under the business as usual scenario we assume the historical tourism expenditure is maintained for the 
period 6 July to the end of December 2020 after the borders opens. The expenditure by New Zealanders in 
Australia is estimated at $1,178 million. Under this scenario Australian tourism expenditure in New Zealand 
increases by $1,929 million.

The keen and eager scenario assumes that half of the expenditure lost over the shut down period from 20 
March to 6 June is recovered once the border between New Zealand and Australia is open, and the historical 
tourism expenditure is maintained for the period 6 July to December 2020. This is estimated by recovering 
one third of the expenditure for March, all the expenditure from April to June and for the first 5 days in July. 
Under this scenario expenditure by New Zealanders in Australia increases by $1,487 million. Australian 
tourism expenditure in New Zealand increases by $2,430 million. 

The turbocharged scenario assumes that the historical expenditure between 6 July and the end of December 
is doubled, to represent an increased propensity to travel across the Tasman. Under this scenario New 
Zealand tourism expenditure in Australia increases by $2,355 million. Australian tourism expenditure in New 
Zealand increases by $3,857 million. 

Australia, New Zealand tourism spending
$M AUD

New Zealand 
expenditure in 
Australia*

Australian 
expenditure in 
New Zealand*

January 142 314 

February 141 270 

March 168 288 

April 182 286 

May 180 199 

June 168 220 

July 204 271 

August 191 263 

September 194 288 

October 219 437 

November 184 284 

December 219 430 

Total 2,191 3,550 

Australia, New Zealand tourism spending, $M AUD

New Zealand expenditure in Australia Australian expenditure in New Zealand

Business as usual 1,178 1,929 

Keen and eager 1,487 2,430 

Turbocharged 2,355 3,857 

* These figures are based on Australian data that 
appears to deviate from tourism information 
published in New Zealand showing Australia’s spend 
less than what has been reported. At this stage, no 
attempt to reconcile these figures has been 
undertaken.
** Source: Centre for Aviation: 
https://centreforaviation.com/analysis/reports/air-
nz-and-virgin-australia-tasman-capacity-to-surge-
412154

Source: Tourism Research Australia, National 
Visitors Survey Year Ending December (2019) 
(Australian outbound expenditure is for year ending 
September 2019) and International Visitors survey 
Year Ending December (2019)
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