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• Peak body for the tourism industry since 1954 
(27,000 overseas visitors that year) 

• Today around 1,600 members and numerous 
affiliated sector associations 
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The Travel and Tourism Tsunami 
 
• 1.3 billion overseas trips in 2017      7% 

– Forecast to grow another 50% in next 
decade 

• 10.4% of global GDP (NZ$11 trillion) 

• 313 million people employed (10% of 
global employment) 

• A quarter of all new jobs in next 10 years 
will be in tourism 

 



Tourism’s importance to NZ 
• NZ 0.2% of global tourism GDP 

• 10.5% of GDP   

• 1 in 7 jobs 

• 60/40 split domestic/international  

 

• Growth in last 4 years: 

• Domestic spend     24% 

• International spend     46% 

• International arrivals    35% 

 



Too much tourism? 

Annual arrivals v local population: 

Iceland 5.1 to 1 

Croatia 3.3 to 1 

Montenegro 2.6 to 1 

Ireland 2.0 to 1 

New Zealand 0.8 to 1 



Too Crowded? 



Too Crowded? 



Too Crowded? 



Tourism’s role in NZ 

• Tourism a means to an end, not an end in 
itself 

– Use it to deliver social and economic prosperity for 
communities 

– Commercial footprint in every community is larger 
than it would otherwise be thanks to tourism 

– A great place to live is a great place to visit 

 



New thinking needed 

• Sustainability 

• Vision and framework 

• Investment 

• Story-telling 

 





Our Vision 

Leading the world in 
sustainable tourism 



Four Elements 

ECONOMIC 
Tourism is delivering prosperity across the 
New Zealand economy. 

VISITOR 
New Zealand delivers world leading 
experiences for both international and 
domestic visitors. 

HOST COMMUNITY 
New Zealanders strongly support and reap 
the benefit from tourism operating in their 
communities.  

ENVIRONMENT 
Tourism is recognised for its contribution to 
protecting, restoring and enhancing New 
Zealand’s natural environment and 
biodiversity. 



Who is on board? 



Look for the Sustainability logo 
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Reset the 
Industry-led 
Framework and 
align with 
Sustainability 
Goals 



Funding and Investment 



Central Government collects 
$3.27 billion pa in revenue from 
international visitors.  

Central Government expenditure 
attributable to international 
visitors $638m pa.  

$2.6 billion 



Funding and Investment 

New Visitor Levy: 

• $25-$35 per international visitor 
– Australia and Pacific exempt 

• Collected via Visas and new Electronic Travel Authority 

 

What should it be spent on? 

• $57-80m pa, split between Conservation and Tourism 

• Consultation closes 15 22 July 



The BHAG: Communities across the country and in all sectors of 
business understand the value of tourism and are advocates for our 
industry 



What will success look like? 



tia.org.nz 


